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CAbstract ] This paper selects ten Chinese government institutional microblogs at different levels in different regions and different de—
partments as cases to study their content and interactions. Specifically it observes and analyzes messages’ number issuing message
content message type message forms message sources message forward language style relevant stakeholders associated levels
comments and attitudes commenter type and response. Based on the research findings the paper also provides some policy recom—
mendations to the government.
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