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Research on the Smart Supply of Public Service in the Era of Big Data:
The Case of ''Popular Science China + Baidu'' Strategic Cooperation
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2. Baidu Development Research Center Beijing 100085)

Abstract  Purpose /Significance The development of the new generation of information communication technology represented by big
data brings opportunities for the reform of public management. To explore how to use big data to innovate public service supply mode re—
alize the modernization of national governance system and governance capacity has great practical significance. Method/Process On the

basis of defining the meaning and characteristics of smart supply of public service this paper constructed the process model of smart supply

of public service. With the aid of this model a typical case " Popular Science China + Baidu" strategic cooperation was empirically
analyzed by in — depth interviews and participant observation method. Result /Conclusion The research shows that smart supply of public
service includes the dimensions of policy guidance perception of needs platform construction cooperative production and service provi—
sion. The key of using big data to realize social governance and public service innovation in public sector is to establish the values meth—

odology and thinking habits of big data and actively promote the public data opening sharing and utilization.
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